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CTPYKTYPHO-CEMAHTHUYHI TA ®YHKIIOHAJIBHI OCOBJIMBOCTI IEKCUYHUX
ITHHOBAIII, 11O BUPAJKAIOTH NOHSTTS "GENERATION" B CYUACHOMY
AHTJIOMOBHOMY MEJIHHOMY JUCKYPCI

Cmamms npucesiuena ananizy 6y006u, 3HaueHHs ma QYHKYIOHANbHUX XaPAKMEPUCTUK JTeKCULHUX OOUHUYb, U0
BIICUBAIOMBCS 8 MEOTUHOMY OUCKYPCi HA NO3HAYEHHS NOHAMb, NO8'A3AHUX 13 HANEHCHICMIO NH00ell 00 PIZHUX
0eMoepagiuHux NOKONIHb CYHACHO20 AH2IOMOBHO20 CYCNiNbemed. Pakmuynoio 6a3010 Cy2yloms Cy4acHi
JleKcuxozpaghiuni Odcepena ma pazmenmu MediiiHo20 OUCKYPCY 3 OH-IALH 6epPCill AH2IOMOGHUX 2a3em mad
arcypuanie. Bupasicenns nonsmms "generation" nexcuunumu 3acobamu akmyanizyioms penpe3enmayii maxux
peepenmis, siK: 100U 3a 6iKOBOIO, 2PYNOBOI0 HANIEICHICMIO, CIIAMYCOM, 3d NEBHOI0 XAPAKMEPHOIO 03HAKOIO,
epynu 00HOO0YMYie Mowo.

Knrouosi cnosa: nogi nexcemu, coyianbHo-oemocpagpiuni epynu, meoitiHuil OUCKYpC.

IocTtanoBka mpodaemu. J{ochmiKeHHS JEKCHYHHAX IHHOBAIiH, IO pENmpe3eHTYIOTh pi3Hi aeMorpadiudi
TTOKOJIHHS, IPOBOJUTHCS Ha aHANMI31 CTPYKTYpH, CEMAaHTHKH Ta PYHKI[IOHYBaHHS MOBHHUX OJAWHUIIH B CY9aCHOMY
AHTJIOMOBHOMY  MEIIHHOMY JHUCKypci. BusBIeHHS TparMaTHdHOi 3HAYYNIOCTI HOBHX  CIiB, SKi
BUKOPHCTOBYIOTHCSI Ha [TO3HAUEHHS JIFOJICH MEBHOTO BIKY, IPYHTYETHCSI HA BU3HAYEHHI METH BUKOPUCTAHHS L€l
TPYNH JEKCUKH B aHTJIOMOBHOMY MEAIHHOMY AWCKypci. BuBueHHsS (QyHKI[IOHANEHUX OCOOTMBOCTEH BXKUBaHHSA
JICKCUYHUX OJUHUII> Ha IMO3HAYCHHS XapaKTCPHHX O3HAK BIiIMOBITHOI COIliaibHO-AeMOrpadiuyHoi rpymu Ta
(axTopiB, 110 GOPMYIOTH collialibHy cepy CydacHOCTI, 103BOJISIE OTPUMATH OUIBII JOCTYIHE Ta iHPOpMaTHBHE
YSIBJICHHSI TIPO OJWHHMII MOBHM SK 3aci0 BHpa)XCHHS Ta Iepelnadi HaWNoOBHIMOI iHpopMarii. AKTyalbHICTh
o0paHoi Temu nependayvae aHaIi3 MOBHHX (PEHOMEHIB, IO KOPEIIOIOTHCA "IMOACKKUM (akTOpoM", OCKUIBKH €
CKJIaJIOBOIO 00'eKTHBAIIIT ()EHOMEHIB JIIHCHOCTI.

®opmyJ/IIOBaHHS MeTH i 3aBAaHb cTaTTi. MeTa CTaTTi MoJsirae y JA0CiiUKeHHI (pOpMabHOI, CEeMaHTHIHOT
CTPYKTYPH JCKCHYHHUX OJUHHI, IO BUPAXKAIOTH MOHATTS HAJECKHOCTI 0 Pi3HHUX AeMorpadidHUX ITOKOIIHb B
AHTJIOMOBHOMY CYCIIIJIBCTBi; O0cOoONMHMBOCTEH (PYHKI[IOHYBaHHS LIUX HOBOTBOPIB y CYYaCHOMY aHTJIOMOBHOMY
MemiifHOMY qucKypci. Jis MOCATHEHHS MMOCTABICHOI METH MOCIIKCHHS BUCYBAIOThCS Taki 3aBAaHHs: 1) BinOip
JIEKCUYHOTO MaTepialy 3 Cy4acHOT'O aHTJIOMOBHOTO MENIHHOTO JHCKYpCy; 2) aHalli3 CTPYKTypH Ta 3HAu€Hb
BHOKPEMJICHUX JIEKceM; 3) BUSBICHHS (PYHKI[IOHATBHOI 3HAYYIIIOCT] aHAI30BaHHUX JIEKCHYHUX OJIMHUIIB.

AHani3 octaHHiX gociaigxeHb i myOJikauniii. TBOpeHHS JeKCHYHUX IHHOBAIili € BTUICHHAM y MOBHIN
NPaKTHLI PO3BUTKY JIEKCHYHOI'O CKJagy MOBHM 3 OJHOro OOKy, a 3 iHmoro — (yHKUil KiacudikauiiHo-
mi3HABaNBHOT AisibHOCTI Jromuau [1: 3]. HoBa jekcuyHa OJMHHUIIT BHUCTYIAE SIK PE3yJbTaT y3arajibHEHO-
PO3yMOBOI [isuibHOCTI JirofauHu [2: 7]. Y pesynpTari akryamizaiii (QyHKI[IOHATBHUX MOXIJIMBOCTEH OJIMHHIIb
MOBH, ITPH HE3MIHHOCTI CBOET ()OPMHU, 3'ABISIFOTHCS] HOBI, HETUITOBI JUIS HUX paHillle KaTeropianbHi, CHHTAaKCHYHI
Ta TparMaTtuyHi Xapakrepuctuku [3: 7]. [HHOBamiiiHi mporecu y JIeKCHIl JOCTIDKYBAJIUCh Y BITYU3HSIHOMY
MOBO3HABCTBI SIK Ha Marepiayli JeKcHKorpagiuHUX JPKepesl aHTJIHChKOi, YKpaiHCbKOI Ta pPOCIHCHKOI MOB
(B. A. Tonenp, O. A. Ctumos, JI. B. BacunbeBa, 1. I1. I'ycak, A. O. Xymodmiif), Tak i B pi3HOBHIAX IHUCKYPCY
(H. I. Aappeitayk, 1. C. Koponenko, JI. B. Parmubypcrka, JI. B. Comomtyk, FO. O. llleBnskoBa).

Bukiang ocHoBHoro Martepiany. KomynikatuBHHII pecypc TpaHC(OPMOBAaHMX MOBHHX OIMHHUIIh
PO3BHBAETHCS 32 PaXyHOK ABOX aOCONIOTHO MPOTHIICKHUX, 00’ €KTHBHUX Ta B3a€EMOIIOB’S3aHUX TCHIACHIIH —
inTerpanii Ta audepeHmianii oAMHUIL MOBHOT CUCTEMH, SIKI CIIPUYHHSIOTH MPOLec (YyHKIIOHYBaHHS JICKCHUKH,
1110, BJIacHe, i MPU3BOJUTH JI0 TMOSIBU MOBHUX OJUHULG [4: 7].

Iporiecu, 110 CTOCYOThCS iHTErpallii (BHOKPEMJICHHS CIUIbHUX O3HAK, (DYHKIIiH) €JIEMEHTIB MOBHOI CHCTEMU
Yy BUDJIAII JICKCHYHUX OJUHHMIIb, 3 OJHOTO OOKy, Ta momity (audepeHmiariil) JEKCHYHUX OJUHUIL HA OKPEeMIi
€JIEMEHTH, 3 1HIIOTO, € MIAIPYHTSAM (DYyHKIIOHYBaHHS JIEKCHKH, Ta MOXJIMBICTIO aKTUBHOTO BHUKOPHCTAaHHS B
aKTax MNOAajiblIol JepuBalii. PecTpykTypoBaHi HOMIHATHBHI 3HAaKM JIEKCHYHOTO DIBHS PO3IIISIAIOTBCS 5K
0COOJIMBHI TPOMIAPOK MiX JIEKCHYHUM Ta MOP(OJIOTiYHNM PiBHAMH. BogHouac cam mporec pecTpyKTypu3arii
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Dinonoziyni nayku. Bunyck 1 (89).

JEKCUYHUX OIWHUIh MPHU3BOIUTH A0 pedOpMyBaHHSI, YIOCKOHAJICHHS Ta KOMOIHYBaHHS 3acO0iB Ta cIoco0iB
TBOPEHHS JICKCHYHHUX 1HHOBAIIiH.

Taxuii mposB Ayani3My eIeMEHTIB Cy4acHOI aHTJIIHCEKOI MOBH CIIOCTEPITAETHCS, 3 OAHOTO OOKY, y 3arayibHii
TEH/ICHII] 0 eKOHOMii MOBHOI €Heprii, mparHeHHI MOBIIIB 10 parioHaii3alii, mparMaTu3My, IO BeAe [0
CIPOIIEHHS CTPYKTYPH JCKCHYHHUX OMUHMIIb. A 3 iHIIOr0 OOKY € BCi MiJICTaBA TOBOPUTH PO PO3BUTOK MOBHHX
pecypciB HUIIXOM akTyaizamii pi3HMX CHOCOOIB IepeTBOpeHHs CTPyKTypu (iHTerpauii, audepeHuianuii,
TpaHcdopmarii, TpaHcro3uuii, Moaudikalii, nepekaTeropusanii, aHauorii) BXe ICHYIOYMX y MOBI OJMHHIb
HOMIiHAIT.

VY muraHi JOCHIPKEHHS! CTPYKTYPH Ta CEMAHTHYHOTO HAIlOBHEHHS JIEKCHYHHMX OJHMHUIb, IO ITO3HAYAIOTh
PO3MOJII Cy4acHOTO AHIVIOMOBHOTO HAaceleHHS 3a BIiKOM, Oyino oOpaHO JeKceMH, [0 BHPaKaroTh Ta
CHIBBITHOCATHCS 3 MOHATTAM "generation". JIeKCHKO-CeMaHTHYHHUN aHAIi3 BHOKPEMIICHUX JIEKCEM MPOBEACHO Ha
MaTepialli aHTJIOMOBHHX JIGKCHKOTpadiuHuX pKepen. JIiHTBomparMaTHYHUIN aHai3 BXKUBAHHS JOCHIKYBAaHIX
JIEKCHYHUX 1HHOBAIIN 3/IHCHEHO Ha MaTepiaji Cy4acHOT0 aHTJIOMOBHOTO MEIIHHOTO AMCKYpCy 3 on-line Bepcii
ras3er i )KypHaliB.

Binbip neKCHYHUX OAMHUIIG, [0 BUKOPUCTOBYIOTHCS Uil BUPAKEHHS MOHATTA "generation" Oyio 3milicHEHO
METOJIOM CYLiJIbHOI BHOIPKH 13 Cy4acHMX aHTJIOMOBHHX TEKCTOBHX (hparMeHTiB MeIiiHOro auckypcy. Bubip
came TaKMX TEKCTOBHX ()parMeHTIB B OHJIAMH-BEPCISX SK MaTepialy IOCIIPKEHHS HOSCHIOETHCS HACHUEHICTIO
MOBHU Cy4YaCHUX aHIJIOMOBHHUX MEII1aTEKCTiB HOBHUMH JICKCHYHUMH IHHOBALISIMH, SIKi TO3HAYAIOTh Pi3HI MoKl y
KHUTTI Cy4acHO! JIOJUHM. BUBUEHHS JIEKCMYHMX IHHOBALiil y MEIIMHOMY JAMCKYypci, IO IPYHTYETBCS Ha
TEMaTHYHOMY ITiAXO, JTa€ 3MOTy HMPOCTEKHUTH, SIK HOBI CIIOBa y MeNiaTeKCTax I'PYMYIOThCS 3a BiAMOBIJHOIO
TEeMaTHKOIO0, (POKyCyI0UM yBary ynradya Ha HaWBa)KJIMBIIIMX y TOH Y IHIIMH MOMEHT CYCITIJIBHO-IPOMAJICBKHX
Temax [5: 75].

VY 1uboMy 3B'I3Ky B SIKOCTi KJIFOYOBOTO TEKCTOBOTO ()parMeHTa i3 Cy4acHOTO aHIJIOMOBHOIO MEAiHHOTO
TUCKYpCy Oyi0 0OpaHO TOBIMOMIICHHS, Y SIKUX IOHATTS "generation” BUCTyTIa€e SIK HAHOUTBII y3araJbHIOIOUE 32
cBoeto cemaHtukoro — "a group of individuals, most of whom are the same approximate age, having similar
ideas, problems, attitudes, etc." [6]: Americans like to give names to generations. We call those who lived
through World War I, the "Greatest Generation''; those who came of age reading the beatnik poets of the 1950s,
the "Beat Generation'; those for whom the reckless investors in the 1970s were role models, the "Me
Generation"; and those who grew up disaffected and cynical at the end of the 20th Century, "Generation X."
[www.voanews.com].

Jlexkcuuni omuuauni Greatest Generation, Beat Generation, Me Generation, Generation X, 10
CYIIPOBOJIKYIOTHCS Y aHAI30BaHOMY (hparMeHTi XpoHonorivHuMu natamu (World War 11, the 1950s, the 1970s,
the 20th Century) € CKIQJOBUMH ITO3HAYCHHS TOHATTA "generation”, 10 YHAOYHIOE JWHAMIYHUN PO3BHTOK Ta
PUTM 3MiHM TIOKOJiHBb. IIpm IbOMY aBTOp MemiaTeKCTOBOro (hparMeHTy JeTali3ye KOXXKHY COIabHO-
JeMorpadiuHy Irpyny MUISIXOM BXKHBaHHS SK IMPEIMO3UTUBHUX, TaK 1 MOCTIIO3UTUBHUX O3HAYEHb (those who lived
through, those who came of age reading the beatnik poets; those for whom the reckless investors ... were role
models; those who grew up disaffected and cynical).

[Mpuitom neramizamii iHdopmarii Ipo sBUILA TiFICHOCTI 32 JOMOMOTOI0 aKIEHTYBaHHS KITbKICHUX, BIKOBHX
BJIACTUBOCTCH YYaCHHUKIB TOIH pernpe3eHTye 1 jekcuuHa iHHOBaIls Millennials: While 45 percent of Baby
Boomers (ages 49-67) say they worry "often” about privacy, younger generations (Millennials, ages 18-30) are
more likely to include the Web in their definition of privacy and have taken proactive steps to protect themselves,
such as creating content to improve Google search results or using multiple email addresses. (PR Newswire,
April 23, 2013). AnanizoBana nexcema Millennials, cnoBHuKOBa nediHilig skoi BU3HavaeThes K "born in the
1890s, 1990s, or early 2000s" [7], neMOHCTpYye rpajaiito BiKy aiTell mokoiHHs "0e0i-0ymy" Ha yacoBiil mKai 3
YITKOI BIKOBOIO MPOTsDKHICTIO. [IpH 1IbOMY B aHaIi30BaHOMY MOBIJOMIJICHHI 3a JOTIOMOTOI0 MOBHHX 3BOPOTIB
more likely Ta such as akTyani3yroTbcs KBami(pikaTHBHI O3HAKH YYaCHHKIB TBOX BIKOBHX T'PYIL.

Jlexcema Millennials € BUIagKoM YTBOPSHHS HOBHX JICKCHYHUX OJMHHIIH, TIOB'I3aHUX 13 MI€I0 MEXaHI3MY
KOMIIpECIl, IO CYMPOBOMKYETHCS YCIUYCHHSM CHHTAKCMYHOTO KOMIIOHEHTa Ta MPEJCTaBICHOTO MOJICILIIO,
YTBOPEHOIO B PE3yJbTaTi ejirnca iMeHHWKa-sapa, abo emiMiHaIil gapa, MpH SKOMY MOAH(IKaTop CHHTE3y€
BJIaCHE 3HAUEHHs 31 3HaYeHHsAM siapa. OCHOBHOIO MEPEeIyMOBOIO TBOPEHHs CyOCTAaHTMBAHTa € CEMaHTHYHUIMA
3B’SI30K MPUKMETHHUKA 3 IIJTUM BHUX1IHUM CJIOBOCIOTyueHHsM [5: 128].

[HmUM BUMAZKOM MMO3HAYCHHS AEMOTpadivyHOro IMOKOJIHHS, BXXHBAaHOMY B aHIVIOMOBHOMY MEIiHHOMY
JUCKYPCi, € JekceMa Xennials, yTBOpEHa BHACIIOK TO€HAHHS JIPYTOro KOMIIOHCHTA 1HIIIAIbHOTO CKOPOYCHHS
Generation X Ta eminTu3oBaHoi iHHOBamii Millennials. AMepukaHChKa KOMIaHis, BHIABCIb JOBIIHUKIB 1
JIEeKCHYHUX CIOBHUKIB Merriam-Webster y 2017 poui Buokpemuiia inHoBanito Xennials y po3aini "Words We're
Watching". Vxmagadi ciioBHHKa 3a3HAYMIIH, IO IS JIeKceMa BIiepine Oyia BUKOpUCTaHa MIcbMeHHHIe0 Caporo
Crankop6 y xypHani "GOOD" y Bepecni 2014 poky mpu IMO3HAYCHHI IEBHOI TPYIH JIOACH SK OKPEMOTO
TTOKOJIHHA (HapomKeHnX y mepion kiHms 1970-x ta moyatky 1980-X), )KUTTS SAKUX BIN3HAYAETHCS BIMIYTTIM iX
nepe0yBaHHS y cepeauHi ABOX emnox: Between Generation X and the Millennials, there’s a group of people
currently in their late 20s and early 30s who don’t identify with either label. We call them the Xennials — a
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micro-generation that serves as a bridge between the disaffection of Gen X and the blithe optimism of
Millennials. (GOOD Magazine, September 25, 2014).

3anmy4yeHHs 3a3HAa4CHOI JICKCEMH y MEiifHI MMOBIIOMIICHHS BHSBIISE alelIiio A0 TMOTped y HaJeKHOCTI, SK
MPOSIBY CTpaTerii amendmii o moTpeo, Mo BUpakae BXOIKECHHS JIOICH 0 PI3HUX COIIaIbHUX YTBOPEHb — CiM’1,
KJIaHy, TPYIH, KOJCKTHBY, CYCHUIbHOTO Kiacy Tomio [8: 87]: Xennials aren't especially pessimistic, but they
aren't as optimistic and confident as Millennials tend to be. A 2016 report found that Millennials were more
optimistic about the future than previous generations of young people. (Business Insider, April 25, 2018).
Hanexnicte 10 rpymu nemorpagiqHOrO IOKOJIHHS KCEHHIATiB aKTHBI3YETHCS MO3HAYEHHSM KaTEropiallbHUX
O3HaK IMeHHUKa (Xemnials), WO pENpPE3eHTYE XapaKTEPHCTUKH aHAIi30BaHOTO pedepeHTa IUIIXOM
BHKOPHCTaHHS OIUCOBUX O3HAYCHb (especially pessimistic, optimistic, confident), Ta SKWiA CITiBBITHOCHUTBCS 3
IHIIOI0 TeMorpadivHOIO0 CIiIBHOTOIO (Millennials).

Y XuBaHHS JEKCHYHOI OAUHUII Xennials y MEIITHOMY ITUCKYPCl TaKOX 0OYMOBIIEHO MOTPEOOI0 TO3HAYCHHS
ACTIeKTIB HOBHIX SIBUII, TOB'S3aHUX i3 XHUTTAM IPEACTAaBHUKIB IIHOTO ITOKOJIIHHS, IO BiAMOBIAAIOTH 0a30BUM
notpedam ix icHyBaHHs. Tak, TOCHIJHUKU-)KYPHAIICTH 3a3HAYAIOTh, 1[0 CamMe MOKOJIIHHS KCEHHIaNiB HalO1IbIIe
3a3HANO Clajay IIOBOT akTMBHOCTI y mepioa CBiToBol ¢inaHcoBO-ekoHOMIuHOT Kpusu (2007-2008 pp.) uepe3
3a00proBaHiCTh 10 BHUIUIATI CTYJEHTCHKHX KpPEIMTIB, BTpaTtor poboumx Micuw: [nterestingly, some research
suggests that xennials may have been hit hardest by the recession because of a combination of student-loan debt, job
losses, and other factors (Business Insider, April 25, 2018).

Y HacTynHOMY MEIiHHOMY IIOBiIOMJICHHI BHUKOPHCTAaHHSI JIGKCHYHOI OAWHUII Xennials TOB'SI3yeTbCS 3
MO3HAYEHHSM YYaCHHUKIB TMOMIN Ta iXHBOI AISUIBHOCTI, IO aKTyali3ylOTh TaKTHKY amessiuii 10 CyCHiJIbHOI Ta
HAIlOHATLHOT Oe3nieku: Another shared experienced of Xennials is their entry into the workforce not long before
the market crash of 2008. When younger millennials began to graduate after the recession took hold, they found
a blighted jobs cape. Gen Xers, who were established in their careers, lost livelihoods from layoffs, stock dives
and mortgage foreclosures. But Xennials were still new in the workforce, and were secure in low-paying jobs
that survived cuts and turned into careers. They hadn’t had time to invest, and had little to lose. (Star Tribune,
December 2, 2017).

CycminpHa Oe3leka y aHalli30BaHOMY IIOBiIOMJICHHI BimoOpa’keHa MO3HAYEHHSM CKIIAJHOTO COIiaIbHOTO
SIBHIIA, Y SIKOMY pealli3yioThCs CyCIIbHI IHHOCTI (established in their careers), intepecu (low-paying jobs that
survived cuts and turned into careers), notpedu (entry into the workforce) "kcenuiamiB" y MOpIBHSAHHI 3
"misuteHianamu”. KoHTpacTyBaHHS MK 1BOMa HOKOMiHHAME (millennials, Xennials) BUABISETHCSA Y BKa3iBIl Ha
X HecX0oXIiCTh IUISIXOM JeTajli3alii Jokepesa Ta il IpoTUlil, sKa CUIHaII3y€e Npo 00pOTHOY Pi3HUX CYCHUIBHUX
rpyu [9: 278] (millennials began to graduate after the recession took hold, they found a blighted jobs cape. But
Xennials were still new in the workforce). Aniensuis 10 CycHiTbHOI O€3MeKH y BHUIIETIOAAHOMY HOBiTOMJICHHI
PO3TISIOAETECS K CKIaJoBa HAL[lOHANBEHOT OE3MeKH, 10, y CBOK Yepry, Pealli3yeTbesl y LUIIXOM BXKHBaHHS
CIIOBOCIIONYYCHHSI the market crash of 2008, sike y3aralpHIOE 3arpo3y Oe3leKH pPO3BUTKY CYCIiIbCTBA.
®inancoBa kpuza 2008 poxy B CIIA posrmsgaeTscs Ha PiBHI HALiOHAJIBHOI MPOOJIEeMH, SKa Yy MEIiifHOMY
TIOBIIOMJICHHI TIEPEJAEThCSl JIEKCEMOIO recession Ta BioOpakae CTBOPEHHS IepemKox moTrpedbam sk
IHAUBIYYMIB, TaK 1 CYyCHIIECTBA 3arajIOM.

Peauizaui€ero nmo3HaueHHs OTPeOU B HAJIEKHOCTI JIO CYCIIbHO-IeMOTpadivHOl IPyIH JIEMOHCTPYE TaKOX i
JieKkcuuHa iHHOBaIis Sandwich Generation — "the group of people who have old parents as well as young
children, so they have to take care both of their parents and of their children" [7]. Jltoau Bikom Big 40 mo 50
POKIB PENpe3eHTYIOTh NOKOJIHHS, SIKe HA/Ia€ MIATPUMKY, Y TOMY YHCII ¥ (QIHAHCOBY, SIK CBOIM JITHBOTO BIKY
0aTbKaM, TaK i JiTAM Ha yTpUMaHHI: As America’s population grows older, so do the demands on workers with
aging parents. Children of baby boomers are now in their 30s, 40s and 50s, their prime earning years. They may
have gained leadership positions in their workplaces. And, they may be part of what the CDC calls the
Sandwich Generation, those who are simultaneousously caring for an elderly parent and their own children
under age 18. (Forbes, January 24, 2019). 3a moBiZoMIICHHSIM aMepHKaHCHKOTO BHAABIS MIOBIIHUKIB Ta
JIEKCHYHUX CIOBHUKIB Meppiam-Bebctep y 2006 pori s nexcrnyHa OAUHUI O(DilliifHO BBIHIIIIA 10 IEKCUIHOTO
CKJIa[ly CyJacHOI aHTJIIHCHKOI MOBH.

VY cydacHOMy AaHIJIOMOBHOMY MEIifHOMY IHMCKypci Ha TIO3HAYEHHS JIIOJEH 3a BIKOBOIO HAJICKHICTIO
¢yHkuionye it HoBoTBip snowflakes (snowflake generation) — "an insulting way of referring to someone who is
considered by some people to be too easily upset and offended" [10], yTBOpeHHs SKOT0 MOAIOHO 1O JEKCEMHU
Millennials, ToB'A3yeTbCcst 3 pe3ynbTaroM emincy supa. IIpo akTHBHICTE BHKOPHCTAHHS B aHIJIOMOBHOMY
MEIIHOMY IHCKypci nekcemu snowflake, Mo mo3HaYae MOKOJIHHSI, MEPiOA TOPOCTIMIAHHS SIKOTO MPUIAIO0 Ha
nmoyarok XXI cromiTTs, cBiqUMTH HOMIHAIis "cioBO poky" 3a Bepcieto rasern "Financial Times" Ta #oro
BKIIFOUCHHA B JecaTKy ciiB 2016 poky cinoBHukoMm Komiaza. Y momanmpimoMy s JIEKCHYHA iHHOBAIisS CTana
HACTUIBKU YacTO BXXMBaHOIO, M0 y cigHi 2018 poky ii Oymo JoJaHO 10 OAHOTO 3 HAWBIIOMIMIAX aKaJeMidHIX
CIOBHUKIB aHrmiickkoi MoBH — Oxford English Dictionary.

Bumagox BHUKOpHCTaHHS JIeKCHYHOI onuHHLI snowflakes y HacTYITHOMY NOBIJOMJICHHI B)KHBA€THCS SIK
JEMOHCTpaIlisi O3HaK{ "BHIIOBOI JeTami3amii, 0 Mo3Ha4Ya€ HAIEXKHICTh YYAaCHHKIB 0 MEBHHX TPYH Jroneit"
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[9: 268]: Until then, I'd bought into the current myth that today’s younger people were somehow degenerating into
‘snowflakes’ — that they’re a hopeless lot, popularly defined as selfie-obsessed, social media junkies, all vain,
spoiled, no gumption, no get-up-and-go, melting at the first sign of difficulty (The Daily Mail, March 18, 2019).
Penpesenraiiis KOHTEKCTyalbHOI cUTyaulii miciasi BBEJSHHS aHanizoBaHol Jekcemu snowflakes BinOuBae
HaJISKHICTh IHAMBIAYYMIB JI0 3a3HAa4€HOI COLIaNBHOI IPYyNH, SKy aBTOp CYNPOBOJPKYE HEraTHBHO OL[IHHUM
JIECTIOBOM degenerate 31 3HaueHHAM "to become worse in quality" [7].

B ananizoBaHOMY IMOBIJIOMJICHHI TO3HAYCHHS YYACHHKIB IMOJIHA AKTUBYETHCS HOMIHATHBHUMU OJUHHIISIMU,
IO IMEHYIOTh O3HAKHU CYCIIIBHOT HAICXKHOCTI JI0 "TMIOKOJIIHHS CHKMHOK', 30KpeMa: HaJMipHa TePEKOHAHICTD Y
BJACHIH YHIKaIBHOCTI (selfie-obsessed), moOpa O0OI3HAHICTHP Ta BHKOPUCTAHHS Y IOBCSKICHHOMY JKUTTI
PI3HOMAaHITHUX MYJIBTUMEHIMHUX TPHUCTPOIB (social media junkies), Ta Bce X, y BUIAJKaX HECIiBIAJIHHS
OCOOMCTHX CIOJIiBaHb 1 PEATLHOCTI, BHSBISAETHCS 3HIDKEHHS CAMOKOHTPOJIO, HE3MATHICTh JOOpe W IBUIKO
npuiimaTa pitnerss (all vain, spoiled, no gumption, no get-up-and-go, melting at the first sign of difficulty).

XapakTepHOIO O3HAKOI0 peaii3ailii TaKTUKUM I1HQOPMYBaHHS € TaKoX 1 3aCTOCYBaHHS IOCIIJOBHHX
JIAHIIOKKOBUX BH3Ha4YeHb. Hampukiaa, y HacTynmHOMY (parMeHTI MeaidiHOro IUCKypCy iH(pOpMAIo Mpo
MOJIOJIE TTOKOJIHHSA CYY9acHOCTI ITOJaHO uYepe3 NpUHOM TMOpiBHAHHS: Some people call these Internet do-it-
yourselfers Generation C, for the creative content they put on the Net. Or citizen media, meaning they’re
average people offering their work to the world. Another name is Generation E for entitled, because these folks
feel they have just as much right as established writers or musicians or filmmakers to be heard. (Federal
Information & News Dispatch (Washington, D.C.), May 19, 2004).

B ananizoBaHoMy YpHBKY MOpIBHIOIOThCS JIBi HOMiHaTuBHI ogununi — Generation C ta Generation E:
npuiiMeHHUK for i HACTyHHE 3a HUM CJIOBO Ta CJIOBOCHOJYYEHHS BHKOHYIOTH (YHKIIIO ITOCTIIO3UTHBHOTO
o3HaueHHs (Generation C for the creative content, Generation E for entitled). Ilinpsimauii CIOXYYHUK because
BKa3y€ Ha TMPUYMHY 3B 53Ky MK Cy0 €KTOM Ta cutyamieio (these folks feel they have just as much right as
established writers or musicians or filmmakers to be heard).

CnoBHUKOBHUI Ta eTUMONOTiYHMNA aHami3 Jekcemu "Generation C" Bu3Hauae 10 nemMorpadiduay rpymy sk
"the people who create and publish material such as blogs, podcasts, videos, etc, on the internet" [10], a came
iHimianeHe ckopodeHHs C — € eKBIBAJICHTHOIO 3aMiHOIO IOYAaTKOBO] JIiTepu cioBa "content". [edininito Jexcemun
Generation E BusBisieMo y pparMeHTi MEIiHHOTO MOBIJOMJICHHS, OMy0IIKOBAHOTO B OJHIN 13 HAWBILIMBOBIIIIMX
raszet cBity — "The New York Times": [ can 't keep track of what young people are being called these days after
a string of "Generation [ ]" labels. But my vote would be Generation E, for energy and the environment, if
initiatives at a host of schools around the United States are any indication. (The New York Times, July 27,
2008).

HemnosaBHo B aHIJIOMOBHOMY MEAiHHOMY JUCKYpCi 3'SIBUJIMCh Ta MOYalM aKTHBHO (YHKI[IOHYBaTH IIIE
JIeKUJIbKa HOBHX JICKCHYHUX OJIMHUIIL Ha TMO3HAYCHHS HAWMOJIOAMIOTO JeMOrpadiyHOro TMOKOJIIHHS, 30KpeMa
nexceMa: Generation Z — "mokoninas Z", abo "mkeHzepu" Bia ciaoBocmonydeHHs Gen Z Ta BiIIOBIAHHHA
CUHOHIMIYHUI PsII, 110 B MOBHIM Mipi MMO3HAYa€ aHaTi30BaHe HOHATTS: Post-Millennials, Generation M (GenM,
the Multitasking Generation), Net Generation (Net Gen), Internet Generation (iGen, Generation 1), Gen Tech,
Gen Wii ("a term (one of many) for those who are 12-18 years old in 2008" [11]), Digital Natives, Founders, the
Homeland Generation, the Pluralist Generation (Plurals), Delta Generation (Deltas), the Centennials. Xoua 1ie
MIOKOJIIHHS 11I€ MOJIOJIE, aBTOPU aHIJIIOMOBHOTO MEIIHOTO JIUCKYPCY YiTKO OKPECIHIIM CEpilo 1ieHTHu(iKaTopis,
IO BIAPI3HSIOTH WOrO BiJ| IHIIMX Ta TOSCHIOIOTH IMO3HauyBaHe siBuiIe. Lle MmokomiHHS LUQPOBOro CBITY,
BcenocTynHoro IHrepHery, ©e3 diTKoi MeXi MK peabHHM Ta BIPTyalbHHM CBITOM; MYJBTHKYJIBTYpPHE,
OCKIJIbKH [HTEpHET CIiNKyBaHHS HE pO3MEXOBYE JIIOAEH 32 PacoBOI0, IEHAEPHOIO, PEIIriifHOIO TOIO 03HAKAMU;
3aJIe)KHE BiJ| pEKJIaMH, IIBHUJIKO IHTErpoBaHe B IH(pOBe CIIIIKYBaHHS, IPOTE 3allikaBJeHe y BIacHiil Oe3neni Ta
0CcOOHCTOMY TIPOCTipi; 3AaTHE BUKOHYBATH JISKiTbKa 3aBIaHb, HE KOHIICHTPYIOUNCH JIUIIC Ha OTHOMY MPEIMETi,
TIPH [IFOMY Kpallle CIpHiiMatoul iHQOopMaIliro Bi3yaibHO.

Oco0MBOCTI BUPAXXEHHSI CMHCJIOBOIO 3MiCTYy HOBHX JIEKCEM BHSBISIECS Yepe3 METy 1X BHKOPUCTAHHS B
AHTJIOMOBHOMY MeniiiHoMy nuckypci. Hampuknan, mexkcuuna inHoBarisi Centennials, 1Mo TO3HAYa€ HOBY
reHepamio — "IeHTeHHiaiB", yTBopeHa moAiObHo 10 eminTi3oBaHOi JekceMu Millennials TUISIXOM OITyIICHHS
OJTHOTO 13 WIEHIB CHHTaKCHMYHOI KOHCTPYKHii (generation), IO JIETKO JOMHCIIOETHCS Ta BiTHOBIIOETHCS B
koHTekcTi [12:171]. YV HacTtynHoMy MeniliHOMy (parMeHTi yBara akIEHTYETbCS Ha Takii BH3HaYalbHii
XapaKTEPUCTHIII TO3HAYYBAHOTO SIBUINA, SIK CTAOLIBHICTh Yepe3 CTABJICHHS IICHTCHHIATIB 0 CBITY MOIU — IM HE
1oz00a0Thesl OHOPA30Bi pedi, BOHW KYIYIOTh Te, II0 MOXXHa JOBro HocutH: Marketing gurus are trying to
position this nonlook as a trend in itself: anti-style as a generational instinct. In a recent report called "Meet the
Centennials" — another name for Generation Z — the Futures Company, a global marketing consultancy,
reported that 47 percent of the youths it surveyed (ages 12 to 17) say they "care a lot about whether their clothes
are in style," compared with 65 percent for millennials surveyed in 1999. (The New York Times, September 18,
2015).

B inmomy ¢parmenTi MenifHOTO IUCKYpPCY IMEHTCHHIATH 300paKyIOThCA SIK HiJIeCIIPSIMOBaHI, IparMaTHYHi,
roToBi 0arato MpamioBaTH Ta 3HAIOTh, K JOCSATHYTH Ycmixy: When hiring a centennial, it is advisable to
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consider that they 're mainly attracted by projects they re interested in rather than by a sense of belonging
towards an organization, and in their thoughts regarding the future they see themselves switching companies
four times on average (http://sustainabletalent.acciona.com).

BuCHOBKHM Ta NepCHeKTHBH MOJAJBLIIOT0 AOCTiINKeHHs1 npodiaemu. OTKe, aHTIOMOBHE CYCHUIBCTBO
Npe/ICTaBJIeHE PI3HUMHU TIOKOJIIHHSAMH, SIKUM NPUIIETHCS CIIIBICHYBAaTH pa3oM Iie Oarato pokiB. Tomy meniiHuii
JIUCKYPC 1 BUKOHYE JIy)KE BRXXIUBY POJIb. BUPAXKAE MOHATTS "'generation" JEKCHYHUMHU 3aC00aMH, PO3'ICHIOIOYH
creuudiKy CBITOCHPUUHSTTS PI3HUX COLIAIBHUX, BIKOBUX TPYI, BU3HAYalO4M iX CIIBHI Ta BIIMIHHI O3HAaKH,
TUM CaMUM TIOSCHIOIOYH MO3HAYyBaHI SBUINA JICKCHYHUMHU OIWHUISAMH. [IpoBeieHWil aHami3 CTPYKTYypH,
CEMaHTUKU Ta (YHKIIOHYBaHHS JICKCHYHUAX IHHOBAIIiM, IO BHPaXXalOTh MOHATTS "generation" B Cy4yacCHOMY
AHIJIOMOBHOMY MEAIHHOMY JAWCKYpCi, BiloOpakae IOCHIIPKEHHS HOBOI JIEKCHMKH 3 MOTJSY CTPYKTYpHO-
CEMAaHTHYHOTO Ta JIIHTBOIPArMaTHYHOTO acmeKTiB. [lepCcreKTHBOO AN MOAaibIINX AOCHIIKEHh BOA4aeMO B
aHali3i JEKCHYHUX IHHOBAIlil BHOKPEMIICHO TEMATHYHOI TPYIH y TaKWX THIAX TUCKYPCY, SIK HOBHHHHUHA Ta
InTepHeT-nuckype.
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Yymax JI. H., Cnuxoseckasa H. 3. CmpykmypHo-cemanmuyieckue u (hyHKUUOHANbHBIE 0COOEHHOCIU
JleKCU4ecKux UHHO8AUUIL, 8LIPAXCAOWUX NOHAmMUe "'generation'’ ¢ co6peMeHHOM AHZTOAZLINHOM MEOUTIHOM
ouckypce.

Cmambusi ROCEUWEHA AHANU3Y CMPOEHUsL, 3HAYEHUSL U YHKYUOHATIbHBIX XAPAKMEPUCTIUK TEKCUYECKUX eOUHUY 8
MeOULIHOM OUCKYpce, Komopbie YRompeOaatomcs 07 0003HAYEHUs. NOHAMU, C8A3AHHBIX C NPUHAONIEHCHOCTIBIO
Jt00ell K pasiuiHbiM 0emMoepaguyueckum noKOIeHUAM COBPEMEHHO20 aH2NI0A3bIYH020 0bwecmea. Pakmuueckou
0a3oii cyscam cogpementble JeKcuKoepaguyeckue UCMOYHUKY U pasMeHmbl MeOUtiH020 OUCKYPCA 8 OH-TIAUH
8epCUU AH2TIOAZBIYHBIX 2a3em U HCYPHAN08. Buipasicenue nonamus ""'generation” nexcuueckumu cpeocmaeamu
AKMYAnU3UpPYIOm penpe3eHmayuu maKux perepenmos, Kax: moou no 603paAcmuoll, 2pynnogou
NPUHAONEHCHOCIU, CMAMYCY, ONPEOEIeHHbIM XAPAKMEPHbIM NPUSHAKAM, 2PYINbL eOUHOMBIUIEHHUKOS U M. N.

Knrouesvie cnosa: nosvie nexcemvi, coyuaibHo-oemozpaguueckue spynnbl, MeOULHblll OUCKYPC.

Chumak L. M., Snikhovska I. E. Structural, Semantic and Functional Features of Lexical Innovations
Expressing the Notion of "Generation" in Modern English-Language Media Discourse.

The article is devoted to the analysis of the functional features of the new lexical units referring to the
characteristic features of socio-demographic groups, and the consideration of the factors shaping the social
sphere of our epoch make it possible to obtain a more accessible and informative view of the language units as a
means of expressing and communicating information. The relevance of the chosen topic is determined by the
analysis of language phenomena that are correlated with the human factor. The purpose of the paper is to
examine the formal and semantic structure of the innovative lexical units conveying the notion of belonging to
different demographic generations, as well as to consider the peculiarities of their functioning in modern
English-language media discourse.

The current study draws from the idea about the development of the communicative value of the transformed
linguistic units taking into account two interrelated tendencies of the integration and differentiation of the
language units. The above trends evoke the vocabulary functioning, which in fact accounts for the emergence of
new language units. The selection of lexical units to express the notion of "generation” was carried out by the
continuous sampling method of the contemporary English-language media discourse, focusing the reader's
attention on the ground-breaking social concepts.

It is shown that the use of the analyzed lexical units in the media discourse is associated with the designation of
the new phenomena related to a certain generation’s representatives that highlight the salient features of their
social life. The conclusion is made that contemporary media discourse plays a significant role: it expresses the
notion of "generation" by lexical means, explaining the specifics of world perception by various social and age
groups, defining their common and distinctive features.

Key words: new lexemes, socio-demographic groups, media discourse.
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